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Within the Feeding Future project, the training course “Communication and Branding” was successfully implemented, aiming to strengthen the capacities of professionals from the food and education sectors, with a focus on modern approaches to branding and effective communication.
The course began on Friday, December 5th, at the Faculty of Technology Novi Sad, gathering a large number of participants from relevant professional fields. The opening session was delivered by Prof. Dr Nikola Milićević, who introduced key concepts of branding and communication through an engaging and highly interactive approach, encouraging discussion and active participation.
The second course day, held on December 12th, was fully dedicated to branding. Participants had the opportunity to further deepen their understanding of brand message development, strategic brand positioning, and consistency in branding practices. The session was marked by dynamic exchanges, practical insights, and constructive dialogue between the lecturer and participants.
The final two days of the course, held on December 15th and 16th, focused on communication and were led by Prof. Dr Petar Vrgović. These concluding sessions covered essential communication channels, practical tools, and contemporary approaches required for effective professional and business communication. Special emphasis was placed on real-life applications and interactive discussions, enabling participants to translate theory into practice.
The “Communication and Branding” course was characterized by a strong learning atmosphere, collaboration, and knowledge exchange. We sincerely thank the lecturers for their inspiring and engaging contributions, as well as all participants for their active involvement, insightful questions, and positive energy throughout the programme.
Through the Feeding Future project, we continue to build knowledge, strengthen skills, and empower food professionals to meet future challenges.

